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The effects of social marketing on collaboration i thedia center

Taking part in collaboration is a key responsibilitytleé library media specialist.
Librarians are expected to collaborate with variousbers of the learning community and to
utilize this collaboration in order to produce more effecplanning practices and teaching
strategies. Media specialists can share a wealttfayiation and resources with teachers in
order to enrich students’ learning. Collaboration betwieermedia specialist and teachers aids
in the creation of a “vibrant and engaged communityarlers, strengthens the whole school
program as well as the library media program, and deselopport for the school library media
program throughout the school” (American Associatib8chool Librarians [AASL], 1998, p.
51).

Collaboration must be treated as a “symbiotic protessrequires active, genuine effort
and commitment by all members of the instructional te@®&SL, 1998, p. 51). Some teachers
view the library media center as “a place for studentwaste’ time reading fiction books, and
the library media specialist as merely a babysittes wrovides teachers with much needed
planning time. This misconception by teachers and adnatess must be changed” (Gess,
2009, p. 24). Teachers must be receptive to new ideas actitps while librarians have a
responsibility to provide teachers with information abaatilable resources and tools. If either
party does not share in these duties, collaboratiootisutcessful.

Statement of the Problem

The media specialist at XXXXX County Middle Schootlabserved a lack of
collaboration between the teachers and herself wieeteachers are developing curriculum units
and/or presenting lessons. This researcher believiesribaf the main reasons behind this lack

of collaboration is a deficit in communication betweéeachers and the media specialist.



Teachers do not ask for input from the media specialistadtime constraints and pressure to
cover the core content that has been established Isyatee Conversely, the media specialist
feels like she is not involved in teacher planning and préparbecause the teachers do not
inquire about available library resources and solicisteices of the media center.
Research Question: How will social marketing practafésct the frequency and degree of
collaboration taking place between the school mgukaialist and classroom teachers?
Research Hypothesis: Collaboration between the olassteachers and the media specialist will
increase as a result of the utilization of sociatkeang practices.
Research Terms

Collaboration — the act of working together in ordea¢bieve a common goal or task. In
education, collaboration culminates with the developroéatcontent unit or project.

Social Marketing — planning and implementing programs thainterded to bring about
social change or achieve behavioral goals for a sgoizd.
Delimitations

The study will not attempt to measure the effectivermdollaborative efforts between
the media specialist and teachers, will not determimevaluate student work that has been
produced as a result of collaborative units or projeci$vall focus on the collaboration efforts
and practices of the eighth grade teachers in the msdtieol. This group of teachers was
chosen based on access to this particular group andstecher’'s knowledge of the eighth
grade content. The study is limited due to the brief amofintne that research will be carried
out. Only a select number of social marketing strategan be employed during the concise time

period for the study.



Literature Review

Collaboration between the library media specialist @assroom teachers continues to be
a major area of emphasis for librarians. This lite@areview addresses two topics: (a) strategies
that can be used to initiate and maintain collaborgtiaetices between the library media
specialist and teachers and (b) how these proceduretegeted with social marketing
practices in order to positively affect collaboratwith the media specialist.

Studies have shown that collaboration between #ssi@om teacher and the school
media specialist “supports active and engaged learning, difigies instruction, facilitates the
use of a variety of resources, and ultimately inflesnstudent achievement” (Burk, 2007, p. 40).
Despite this fact, however, collaboration betweasé¢heducational partners often does not take
place as frequently as one would expect. Reasons fdatki®f collaboration have been
attributed to a lack of teachers’ time due to generalrdassdemands and mandatory testing
requirements (Immroth & Lukenbill, 2009). As a result, a hanof teachers “think too little
about the role of the library media specialist inrtbeofessional lives, and because of this
oversight they underutilize this great resource” (Hy2004, p. 219).

A large number of articles have been written to not drdguss the importance of
collaboration but to also provide insight into how effeetcollaboration can take place. Amy
Collett (2008) and Lynne Burk (2007) have written articled_forary Media Connectiothat
provide suggestions to increase and improve collaboratiorebatclassroom teachers and
school library media specialists. Strategies thatbeantilized to increase collaboration include:
allowing teachers to schedule collaboration timeswllatnost conveniently fit into their
schedule, actively sharing in the planning, delivery, andsassnt of shared goals and lessons,

and keeping a positive attitude. In addition, library megecialists must be knowledgeable of



the curriculum of various classes, use library disptaysxhibit student work, and make
collaboration simple and easy to put into action (EI2008; Burk, 2007). Library media
services can be offered by “ providing curricular storyesnplanning collaborative teaching
units, modeling best practices through excellent instrugtiamformation literacy and
technology skills integrated into the classroom culuey and much more” (Coatney, 2005, p.
59). All of these tips can be employed in order to &ffety build a successful marketing
strategy that can be utilized to increase the frequencgliaiboration and its effectiveness.

The importance of advertising the resources and serViaesarte provided by the media
specialist is essential to effective collaboratioibréry media specialists must “educate the
educators” (Bush, 2003, p. 18). Teachers have a wealtsmdmsibilities each school day. This
often means thathe library media center’s contributions are somesirtihe last thing on a
teacher’'s mind” (Heard, 2007, p. 24). Librarians must be aefatas fact and realize that it is
“imperative to constantly advocate for the librargaagularly show [the] teachers how the
media center can be a resource to them and their sstideleard, 2007, p. 24).

Teachers need to be aware that the librarian isitamwith the curriculum. In
conjunction, media specialists have a responsibditiptm a relationship with the staff in the
school and identify their curricular needs (Burk, 2007). &ht®on allows the teachers to
become better acquainted with the media specialist andgdainty in their abilities. Peter
Milbury (2005) points out that collaboration “most frequemtcurs when the librarian is
perceived by teachers to be an educational leader” (plr3&ldition, research has shown that
teachers are more apt to collaborate with libraribtiey have confidence in the individual and

have had positive experiences with librarians in the pashioth & Lukenbill, 2009).



The use of social marketing is one avenue through whiclianspecialists can initiate
collaboration. A research study (Immroth & Lukenbill, 2002) developed to investigate how
the use of social marketing strategies affected the mome of collaboration between the library
media specialist and teachers in a school. This stoihsrthat the use of social marketing
follows the Attention Interest Desire Action (AIDA)odel. The first (A) represents the fact that
a desired message must attract attention. Interasu@) be established in the product or service.
A desire (D) for the product is then manifested througtddmonstration of the benefits of the
product. This desire leads individuals to take positiveoad#) in regard to the product or
service (Immroth & Lukenbill, 2009).

The study (Immroth & Lukenbill, 2009) found that direct litmarteacher contact was
the most effective means of drawing attention to thgeif collaboration. Interest in
collaboration was aided through the sharing of how cotktimn with the media specialist
supported effective teaching practices and improved studenveacteat. Teachers
demonstrated a greater appreciation of the value of codiibn with the media specialist and
exhibited a desire to collaborate on future endeavorsesi# of this study (Bogel, 2008).

Though the Immroth and Lukenbill (2009) research study wassitd in increasing
the interest in teacher-librarian collaborationyésand problems that arose during the course of
the study were identified. One issue that was not folrgstigated in the study is that of
territoriality. Based upon the observations of theaeshers, the individual teaching style of the
participants determined how much authority was allotteéldanedia specialist during

collaborations (Immroth & Lukenbill, 2009).



All of the literature that has been reviewed aboveatds that the implementation of
social marketing practices is a worthwhile practice wdié@mpting to increase the quantity and
quality of collaboration between the media specialmt classroom teachers.

Methodology

This study is intended to evaluate the benefits ofgusitial marketing practices in order
to increase collaboration between the media spdcaldthe classroom teachers. Teachers’
responses to questions and surveys regarding their knowledgailaible resources and services
will be a guiding factor in determining if and how so@édVertising is an effective incentive for
collaboration.

Subjects

The participants in this study are eighth grade teacheos®@ach at XXXXX County
Middle School in a rural, low-income communiitysouth central Kentucky. There are 14
teachers who comprise this group. The group consistgoo$adcial studies teachers, two
language arts teachers, three math teachers, threal seds teachers, one art teacher, one
music teacher, one physical education teacher, and mmeasdeacher. This group of individuals
is representative of all of the content areas ttetaught in the school and includes teachers
who interact with the eighth grade students in the @lcl@f the 14 participants, six are males
and eight are females. Approximately 50% of the teadiars six or fewer years of experience
while the other 50% have over six years of experiedkeof the teachers have agreed to
participate in this research study.

Instrumentation
The eighth grade teachers will complete a survey, dpedl by the researcher, that

communicates the level of collaboration that is autyetaking place between the teachers and



the media specialist, the teachers’ current knowled¢fgearesources and services that are
provided by the librarian, the degree to which these resoanckservices are being utilized, and
factors that encourage or hinder collaboration betweeteachers and the media specialist.
These results will used to determine the type of soeaketing campaign that will be
employed. Periodic e-mails, flyers in teachers’ baiks, personal communication, and a short
presentation advertising particular services and resoaredse strategies that will be employed
in order to communicate with the teachers.

Following the completion of the campaign, the teachallcomplete a second survey,
developed by the researcher, which poses questions thanadae ® those of the initial survey.
The survey will also include questions regarding the effetite social marketing campaign
upon the teachers’ awareness of media services andceesotlieachers will also be given an
opportunity to share any other tips or strategies thaltldme used in order to further develop
collaborative relations between the teachers and dtkanspecialist.

Research Design

The type of research that is being used is survey rdsene research relies upon
responses provided by individuals through the completiguestionnaires. The independent
variable in the research is the type of social mangedtrategy that is most effective in gaining
teachers’ attention. Dependent variables in the prajecthe teachers’ desire to collaborate, the
teachers’ propensity to collaborate specifically witb media specialist, and how individual
teachers feel about collaboration and the media disteidnile completing the survey.
Procedures

Eighth grade teachers will be presented with a sunayassesses the factors that are

listed above. The results of this survey will be recordetamalyzed. Following analysis of this



survey, the media specialist and the researcher egihbtemploying social marketing strategies
in order to increase awareness of the resources andeseof the media center. Throughout the
duration of the next three weeks, the aforementionatkesfies will be employed. During the first
week, teachers will be sent an e-mail that informeeoinds them of the services and resources
that are available via the library. Also, flyers digtgikey points of the aforementioned services
and resources will be distributed to the teachers byok#heir school mailboxes. At the end of
the first week, the media specialist will send anotherail reiterating the previous information
that has been provided.

The second week, the media specialist will meet witlividual teachers to discuss any
content specific strategies or resources that camplemented or supported by the media
center. Due to time restrictions, this practice willjpctively extend throughout the entirety of
the second week. A short presentation will begintivd iveek of research. The remainder of
this week will focus upon individual needs that have beentified and possible collaborative
experiences that can be created as a result of thienetfion derived from the previous weeks’
information.

The researcher will record the type of strategy thatlieen utilized on a particular day
and will confer with the library media specialist int@®@nining if the occurrence of collaboration
has increased as a result. These results will bededdor use at the end of the research. Near
the completion of the three weeks of research,agaehers will complete a final survey
indicating if and how their use of collaboration wiblke tmedia specialist has changed. Teachers
will also indicate if the social marketing stratedmasl any effect on their use of collaboration.

These results will be analyzed in order to determitteeifstrategies were a success.



Results and Findings

Data Collected

Teachers were requested to complete two surveys oveotinse of a three week period.
The purpose of this study is to analyze how social miawketactices affect the frequency and
degree of collaboration taking place between the sahedla specialist and classroom teachers.
The classroom teachers were presented with a surtley beginning of the research project.
This survey asked the teachers to share their opiniotieeaffect of collaboration with the
media specialist, discuss how often collaboratios ta#ing place, communicate the frequency
of utilization of media services and resources, andadisdactors that encouraged collaboration
and factors that discouraged or hindered collaboration thtimiedia specialist. At the end of the
three week period, the teachers were asked to comm@emoad survey that gauged the
effectiveness of social marketing strategies that wengloyed and how the teachers’ opinions
and practices had been affected as a result of thegetmgrstrategies.
Analysis of Data

The initial survey indicated that 86% of the teachers Wi@nMibrary media specialist as a

professional equal.

W Strongly Agree W Agree Disagree M Strongly Disagree M No Opinion

Figure 1. How classroom teachers view library mediaigpstcas professional equal.



In addition, a large portion of the teachers were confidethe media specialists’ collaborative
abilities. A small number of the teachers, howeveticiated that they were unaware of the

collaborative ability of the library media specialist.

Figure 2. Teachers’ confidence in media specialist’s lootktive abilities.
The surveys also indicated that a large majority otehehers were willing to collaborative with

the library media specialist.

Figure 3. Teachers’ willingness to collaborate with theaty media specialist.

The teachers indicated that collaboration with tieelia specialist was helpful and
essential in tasks such as discovering new ideas andptseel aiding in the further
development of teaching skills and practices. A largebmirof teachers indicated that
collaboration with the media specialist was helpiut not always essential when completing

tasks such as planning content units and increasing studeaé¢sstanding.



= Helpful and essential ® Helpful but not necessary = Not helpful nor necessary m No opinion

Planning Increasing Encouraging Discoveryof  Aidin further Personal

content units students’ collaboration new ideas, developmentof rewards
understanding between  approa a

of concepts colleagues resources skills/practices

Figure 4. Collaboration’s importance in activities involvthg media specialist and teachers.

Data from the initial survey indicated that a majorityh® teachers have had positive

collaborative experiences in the past.

No Opinion

Figure 5. How classroom teachers view past collaborakperiences with media specialist.

Additionally, 72% of the respondents have collaboratil the media specialist at least once

during each semester.

Unaware of
availabi

Figure 6. Teachers who have collaborated with mediaastat least once during each

semester.

Teachers indicated that factors that encouraged th&aboacation with the media specialist

included the media specialist’s friendly and helpful peadity and her willingness to assist with



the collection of content materials and aid with tedbgy. A variety of factors that discouraged
or hindered collaboration with the media specialistensdso presented. The major element in
the limitation of collaboration was time restrainBther responses included a lack of available
resources and technology and working with outdated teagmol®he final survey indicated that
92% of the teachers intend on increasing the amouwtliaiboration that takes place between

themselves and the media specialist.

Figure 7. Teachers’ intention of increasing collaboratth media specialist.
The teachers’ responses on the initial survey disglédyat 79% of the teachers were

aware of available services and resources, 14% were wmaaval 7% had no opinion.

Figure 8. Teachers’ initial awareness of resources anttse provided by the media specialist.
Upon completion of the second survey, the researoldfthat the same percentage of teachers
was aware of the available services and resources 2d%testated that they remained unaware

of the services and resources.



Figure 9. Teachers’ awareness of all library mediices and resources after implementation of
social marketing.
After the initiation of social marketing strategies, 88fthe teachers indicated that they

were better informed about the services and resourdearthprovided by the media center.

Figure 10. How well teachers were informed after socaketing practices.
The most effective strategies that were utilized vikeeflyers that were placed in the teachers’
mailboxes and an e-mail that was sent out from tbdianspecialist. Fewer teachers stated that

personal communication was effective.

=
[=]

W The flyer that was placed
inteachers' mailboxes

M E-mail that teachers
received from the media
specialist

W Discussions between the
media specialist and
teachers

QO B N W R U1 N 0 W

Yes No N/A

Figure 11. How teachers viewed the effectiveness of lsmeigketing strategies.



Due to time constraints, the library media specialss$ not able to personally communicate with
the teachers as planned or make a presentation taatiieets as a group.

Conclusions, Recommendations, and Social Action
Conclusions

After analyzing the data, the researcher found thadlsmarketing practices were not
effective in increasing awareness of available resowmcgservices that are provided through
the media center. However, the teachers who partggpa this study communicated that they
are now more informed about various tools and collabheag@tiactices that can be used in order
to effectively collaborate with the media specialidte increase in awareness has brought about
a greater interest in collaborating with the librargdia specialist. In addition, the study was
successful in educating the teachers about current cesp@vailable technologies, and
additional services that the library media speciabst provide.

The new information that was passed along to the éeaemd an increased emphasis
upon collaboration with the media specialist has broagbtt a greater desire to collaborate.
The data that was collected in the study partially suppbet original hypothesis: Collaboration
between the classroom teachers and the media spewidllincrease as a result of the utilization
of social marketing practices. Due to time constrathtsteachers involved in the study did not
increase their amount of collaboration with the megiacialist. However, the teachers are
planning to increase the frequency of collaboration betwleemselves and the media specialist.
Thus, the social marketing strategies were succesgbulbhicizing the media center.

The most effective social marketing strategies wigegs that were placed in the
teachers’ mailboxes and communication with the mspéeialist through e-mail. The library

media specialist did not talk individually with teachdu® to time restrictions and unforeseen



circumstances; this setback decreased the number o¥/pasisponses to a question regarding
face-to-face communication with the library media splesti The aforementioned time
constraints were also a leading factor in the absehae increase of collaborative practices
between the media specialist and classroom teachers.

Recommendations for Further Study

The researcher recommends that further study should béedeto the use of social
marketing practices to promote the services and resoprgesied by the media specialist. The
study did not fully prove the researcher’s hypothesis duiene constraints and the scheduling
of the research project at the latter portion ofdtigool year. Many activities and cumulative
reviews were taking place. As a result, teachers wetr@tilizing the library media center’s
services and resources as they would during the earligompoftthe school year. In response to
this fact, the researcher recommends social marketiaiggtes should be implemented at the
beginning of the school year or at least within the Sesmester.

The study was limited by the amount of time that alescated to implement planned
social marketing strategies and collect data regardingftéet of the proposed strategies. The
study was also limited in the number of teachers whe werolved. In future studies, a larger
sample of the teacher population should be involved andra substantial period of time should
be devoted to the execution of marketing strategieshendallection of resulting data.

In addition to surveys, future studies could utilize theaty media specialist’s records of
the frequency of collaborative activities and the regiylaf resource use by individual teachers.
This information could allow the research to study tipes$ of resources and services that are

being utilized and better promote the library media progRemsonal interviews with



participating teachers would allow a researcher to gettarbunderstanding of the teaching
needs and specialized areas of interest that needatidbessed by the media specialist.
Social Action

Collaboration has been and continues to be a vitalezie of the teaching profession.
Student achievement, improved teaching strategies, andvpasitiial interactions are achieved
and modeled through the use of collaboration. The meeé@aist plays an important role in the
school. By collaborating with the media specialisgdhers can gain access to new materials,
resources, and technologies. Many teachers, however, dothaly collaborate with the library
media specialist due to a lack of knowledge about all@g#nvices and resources that are
provided. Social marketing strategies aid in solving this proltig presenting teachers with
information about the library media program throughuse of attention-getting and popular
marketing strategies.

The researcher recommends that library media spsialilize social marketing
strategies to promote sources of information and avail@aching and learning tools. The
teachers that were involved in this study gained valuablennafoon about the available services
and resources. As a result, an increased number dietsavant to boost collaboration with the
media specialist. The library media specialist alsoeghinsight about the types of materials and
services in which the teachers are interested thrdwgykttdy. The project brought about an
increase in communication and a better understanding oblghéhat library media specialists
play in the school community. The administratiortbegf school will be better informed about the
activities of the library media specialist. In additiparents will be more knowledgeable about
the resources and services that their children cansackesncreased profile could also lead

more parents to become involved in school library aeiuit



The library media specialist who participated in thiglgtintends on further utilizing
social marketing strategies in the upcoming school yigas. action will encourage collaboration
and will allow the teachers and the media specialisetter work together and improve the
education of all students. A better line of communicatan also exist between the teachers and
the media specialist as a result of the implemeonaif these strategies. An increase in
collaboration will not only positively affect the teaels abilities but will ultimately be a

positive force in the life of the students.
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Appendix A
Project Reflection
Describe the process you went through to complete this project.

Before starting the project, | read a large portion otéxthookPractical Research: Planning
and Desigrand select chapters frofissessing Learning: Librarians and Teachers as Partridisse
two texts provided me with a strong foundation in undedstgnhow research is carried out, the purpose
of research, and the various elements that are involvatitypes of research. The texts also helped me
when brainstorming possible research projects and how progects would be carried out. The
textbooks also helped me identify some of the consideratamsvould have to be taken into account.

After reading the aforementioned texts, | analyzed thigieed research topics. | discussed
each of the topics with the library media specialishatschool in which | teach. She expressed a major
concern about the lack of the collaboration that was takexpgdbetween the teachers and her. After
discussing this issue at length, | decided to choose thedbpicreased collaboration between teachers
and the media specialist.

The topic described a multifaceted issue. Immediatifr choosing the topic, | had to begin
narrowing my focus and finding ideas about collaboration ivieachers and the media specialist. |
discussed this topic with my peers and my instrudtois feedback assisted me in narrowing the topic.
Further assistance was gained when | began researchiadgpeation. | found a very interesting study
that utilized social marketing strategies to increadialsoration between student librarians and teachers.
The information that was presented in the study was wenpelling. As a result, | began investigating
the topic further. | shared the information that | hawhid regarding the use of social marketing strategies
with the library media specialist and commenced establishingesearch project.

At the beginning of the project, | asked the teachers indheol to complete a preliminary
survey that allowed them to communicate their views régguttie role of the library media specialist,
the amount of collaboration that was taking place betwssmdelves and the media specialist, and

reasons for their current level of collaboration. After shirveys were analyzed, the library media



specialist and | set about creating a plan that publicleedale of the media specialist and the resources
and services that could be provided to classroom teaditetgyh the media center. Teachers were given
flyers and e-mails were sent to the teachers that comoated information about available resources and
services. A short presentation was planned to be givemgdaifaculty meeting and the library media
specialist also planned to talk face-to-face with daelers. Due to time constraints, however, these two
objectives were not fully met. After the marketing pettiad ended, | asked the teachers to complete a
second survey that communicated their awareness of the seediees and resources and indicated the
teachers’ most favorable avenue of communication. Afteetsarveys were completed, | analyzed the
data, created graphs that communicated my findings, awdabnclusions based upon the results of the
project. As a result of the project, the teachers are nterleformed about the resources and services.
In addition, increased communication has begun to take p&tegen the teachers and the media
specialist.

What are some things you learned about yourself, the research procasgthing else?

| learned a number of things as a result of the resgmopbct. | was not familiar with the concept
of social marketing, especially in the school settingatthed about these practices and have a better
understanding of how they can be used to promote the media. @dsate | have indentified ways in
which social marketing could be used more effectivelh@promotion of the media center. | have also
gained a further understanding of the importance of comm@atimicbetween teachers and the media
specialist in a school.

I had never completed an Action Research Project furittiis class. As a result of the project, |
learned about the various aspects of the research pradestsonally, the important intricacies of
collecting data, analyzing the information that has be#aated, and establishing an informed
conclusion based upon the collected data are also are@gcim| have furthered my knowledge.
Research is a time consuming but important task tlatsindividuals to grow both personally and
professionally.

Who did you collaborate with and on which aspects?



| collaborated with the school library media specialibie &nd | discussed the topic of
collaboration and the lack of collaboration between ¢hetiers and herself that was taking place in the
school. Conversations with the media specialist were helgfahwwas narrowing the focus of my
research. The media specialist and | also collaboatede surveys that were presented to the teachers. |
created an initial version of each of the surveys. | #sked the media specialist to read the survey and
indicate any changes that she felt needed to be made addwn that should be included. | then took
her suggestions and created a final copy of the survey.iéwlliy, | shared the data that | had collected
with the media specialist so she could better understarideliegs and needs of the teachers. This data
allowed the media specialist to begin the acquisitiorddit@mnal materials or resources and identify
possible practices that would aid in the promotion of collaton. In addition, Dr. Barbara Fiehn,
colleagues, and friends provided guidance throughout tire eesearch project.
Reflect on possibilities for your professional development based deslgning, implementing, and

assessing research for this project. What are at least two afeasur professional competence that

should be a focus for further training for you?

This project caused me to realize that | was not @wha number of resources in the media
center. In addition, | had not fully utilized the avhlresources and services that provided through the
media center. | would like to learn more about the ats#el resources and would like to develop
collaborative projects that integrate the use of libragpurces and my content area, math. While |
collaborate with individuals who teach the same contenteas would like to also increase collaboration
with the library media specialist.

Another area that | would like to further explore is theazof assessment. Though the tools and
methods that | used within this study were effectivenigrchosen research project, | would like to
further analyze some of the assessment tools that wesered in thAssessing Learningxt and
integrate some of the tools into my classroom teachingissessment. The tools that were presented
seem to be very effective instruments of assessmgmciafly when working collaboratively with the

library media specialist.



Discuss how you considered the diversity of potential students.

My research project did not focus directly upon the studarithad a focal point on the degree of
collaboration that took place between educators. Whendsgj which of the teachers that | would ask
to be involved in the project, | took a number of factorg aansideration. First, | chose teachers who
could serve as representatives for each of the cormeag and special emphasis areas that are present in
the school. | also chose teachers with varying degreegefience. The group of teachers consisted of
both males and females. Some of the teachers have tamgixiraum of five years while others have
taught more than twenty years. Since | teach eiglattiegr chose teachers who also taught eighth grade
due to my familiarity with the eighth grade content #mlincreased access that was provided with this
particular group of teachers.

Discuss how you assessed yourself during this research project.

Throughout the project, | worked closely with the mediaiapstto ensure that | was asking
questions that directly apply to collaboration betweerighehers and the media specialist. | referred to
the two textbooks throughout the duration of my research préjict, | viewed sample research projects
that were posted on Blackboard to assess my progndssoanpared my work with these projects that had
been completed in the past. | continually assessed td#yaf the surveys to ensure that the questions
were free of bias. | also used the provided scoring gwideveay of assessing the document that | had
written.

How long did it take you to complete the project?

The project was completed over the course of nine weskent many hours searching for
resources that pertained to my selected topic. Additiooals were devoted to analyzing the sources that
I had found and determining which of the sources were usefay project. Throughout the nine week
period, | spent eight or more hours a week drafting aviding the text within the report. Additional
hours were devoted to the compilation of data, the creatigraphic representations of the collected
data, analysis of the data and graphs, and interptéinigformation that had been found. | devoted 15

hours to collaboration with the media specialist regarthigyproject.



Select three disposition statements (on page 1 of the syllabulkg fosurse and discuss how you
demonstrated those during this action research.
1.2.a Approaches challenges with a “can-do” attitude.

Throughout the project, | kept a positive attitude. | nevemeadtl the magnitude of the project to
discourage my work or hinder my ability to successfutlgnplete the project. | was confident in my
ability to successfully develop reliable tools for datdnganhg. | was self-assured when analyzing the data
and drawing informed conclusions about the data. | waaicef my ability to correctly calculate
statistical data. In addition, | demonstrated a “canatttude while collaborating with the media
specialist by approaching the project and presenting reswdtpasitive and constructive style.

2.3.b Respects the feelings of others.

The media specialist pointed out collaboration was andaineaakness in her professional
development. | was very respectful of her feelings wheeudising the lack of collaboration within the
school. | was especially mindful of her feelings when prieagap communicate the results of the initial
survey. Most of the results were positive. There weregliery some negative comments about the media
specialist’s role in the school and confidence in her aBilitipresented all of the information to the
media specialist. | remained focused on the positive cortsnaad provided constructive remarks when
discussing the use of social marketing practices to incoedisédoration.

3.2.b Welcomes constructive criticism as a means to imprdige ski

Throughout the project, | asked the media specialist toaeardportions of the work, especially
the questions that were included on the surveys. | usedi¥ieeand suggestions to help me develop
surveys that better communicate areas of importantéwaollaboration. | also took into account any

corrections or changes that were indicated by other indigduao read the research report.
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