Appendix A
Customer Satisfaction Survey
Satisfaction Surveys

Brophy and Coulling (1996) state “customer satisfaction must be central to all
attempts to implement and use quality management systems™ (p. 95). They continue by
asserting the collection of customer satisfaction data must be an active process. The
measurement of customer satisfaction is the seventh main criterion in the Malcolm
Baldrige National Quality Program in Education.
15D 535 Staff Customer Satisfaction Survey

[SD 535 developed customer satisfaction surveys to measure the three major
district goals: Safe and Welcoming Environment, Effective and Efficient Operations, and
High Student Achievement. A survey was developed for each of the target customer
groups: parents, students, and staff. Each year since the 1995-96-baseline year, surveys
have been administered to the customer groups, data analyzed, and comparisons with
previous results are made.

The ISD 535 staff customer satisfaction survey contains one question to measure
the customer satisfaction for the Media Services department. The question reads, "Please
rate the quality of service you receive from the following departments. Rate only those
departments with which you have interaction." Following this statement, the 36 district
departments are listed. ISD 535 analysis of the Staff Customer Service survey responses
consistently ranked the Media Services department fifth highest of 36 departments. Table
6 reports the mean scores for the Media Services department in years 1997 through 2000.

The mean is based on a five-point scale (5=Excellent, 4=Good, 3=Average, 2=Fair,
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1=Poor). Improvement in Table 6 indicates the difference between the first year mean
and last reported year mean. Effect size is the improvement divided by the standard
deviation. Effect size less than (.275 is very small, between .27 and .50 is small, between
.50 and .75 is medium, and greater than .75 is large. Using a t test at the 0.05 level, the
media services effect size is statistically significant; therefore, these differences are not
the result of chance.

Table 1
Rochester Public Schools Employee Satisfaction Survey, Media Services Question

Year 1997 1998 1999 2000 Improvement EffectSize Significant

Mean 3.91 4.05 393 406 0.14 0.30 small

INcreass

SD 046 044 046 044

Open-ended response questions on the survey allowed district staff the
opportunity to provide additional comments. The comments identified by the analysis
staff as directed to the Media Services department were consistently positive. The
comments generally noted the quick response to requests for materials and friendly staff.
Media Services Department Customer Satisfaction Survey.

One goal of the Media Services department customer satisfaction survey was to
validate the data collected by the school district’s Staff Customer Satisfaction surveys.
Additional goals included obtaiming information about how students and staff used
specific services of the media centers and how Media Services department customers felt

these services met their needs.
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Media Services CQuestionnaire Development

A series of work sessions were planned by the Media Services Department staff to
begin the development of the survey document. In preparation for developing the Media
Services Customer Satisfaction Survey, a number of library administration resources
were consulted to gather a preliminary question bank. The question bank was divided into
three categories: Safe and Welcoming Environment, Effective and Efficient Operations,
and High Student Achievement, following the model established by the district.

At the first work session, library media specialists were asked to identify the
critical service areas within the Media Services Program. These critical service areas
were determined to be resources, instruction, and collaborative planning. The library
media specialists also determined what specific information they wanted to know from
their customers.

At this first meeting the department members participated in a short training based
on the books How fo Design Surveys (Fink, 1995b) and How to Ask Survey Questions
(Fink, 1995a). Using the previously identified list of critical services (resources,
instruction, and collaborative planning), work began on developing the survey question
set. The media specialists divided into groups to work on subsets of the queétimrs: one
group for student questions, one for staff questions. Subsequent work sessions provided
time to complete the preliminary questions and review questions for clarity of wording
and common terminology.

Because of the wide range of grade levels being surveyed, particular attention was
given to appropriate wording on the student survey. Many changes in language were

made to accommodate the reading level of second grade students without talking down to
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sccondary students. The staff survey questions were reviewed to ensure that teachers at
different instructional levels would read them in the same way.
The questions agreed upi;ln were then presented to the Library Media Center
paraprofessionals for review. The paraprofessionals were asked to make suggestions for
making the questions clearer, reducing redundancy, and eliminating questions that did not
directly relate to one or more of the critical service areas of resources, instruction, and
GDHEJ.IJUI’HI;WE planning. A meeting of both librai'},f media specialists and library media
paraprofessionals led to further refinement of the questions and reduction of the total
question set. There was agreement that the survey could not exceed two pages. The first
question set totaled four pages. There was continuous questioning of whether the
questions would lead to the desired information. Questions were reviewed for their ability
to provide insight to customers who might be unfamiliar with some services. The head of
the District’s Research and Assessment office met with the department to review
questions and make suggestions. By the end of January 1999, the final survey draft was
and forwarded to the ISD 535 Administrative Council for review and approval.
Additional revisions of the draft survey were made by the library media
specialists based on feedback from the ISD 535 Administrative Council and resubmitted
several times before obtaining approval. The ISD 535 Administrative Council required all
questions that might indicate a need for additional staffing, facilities renovation, or other
financially encumbering questions be eliminated. Several meetings were held to make
changes requested by the District Administrative Council. While there was considerable
angst over the elimination of some questions and rewording of others, consensus was

reached on the changes. In mid-March, the Administrative Council approved the survey.
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The survey was submitted for formatting and duplication to the Research and Assessment
office. A copy of both the staff and student survey forms is available in Appendix IV,

In final form, thc: two surveys consisted of a series of thirty-six questions on the
staff form and twenty-eight questions on the student form. Responses were based on a
five point Likert scale where five on the scale equals Strongly Agree, four equals Agrec,
three equals Undecided/NA, two equals Disagree and one equals Strongly Disagree. In
addition, two open-ended questions at the end of the staff survey and three open-ended
questions on the student survey provided additional opportunities for customer comment.
Questions on both the student and staff surveys were aligned as much as possible in order
1o provide an opportunity for comparisons between survey forms. The Media Services
department staff decided to set the acceptable level of satisfaction response at M = 3.5.
Survey Results

The survey was administered during April 1999, Student survey retums were
forty two percent or 9,396 surveys. Staff survey returns were fifty eight percent or 532
surveys. Student and staff responses on the survey indicated a high level of satisfaction
with the Media Services Program. While the rate of retumn was lower than expected, the
results provide adequate baseline data against which to compare future data collection.
The results analysis compares similarly to the results of the ISD 535 staff satisfaction
survey.

The questions that fell below the acceptable M = 3.5, were the availability of
newspapers, use of electronic databases, and need for computer and printer access and

software. The Media Services department staff discussed possible plans of action
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however, it was decided that each library media specialist would developed their own
action plans to address this issue.

Response to the question asking if there was a feeling of safety in the Library
Media Center was identified as a concern. While the question scored well above the M =
3.5, the fact that any student did not feel completely safe in a library media center was of
concern. In discussing the response to this question, the Media Services department staff
found one explanation might be the closeness of the Columbine High School shooting
and the administration of thié survey. A number of the library media specialists chose to
follow up on this question with their students.

Student data was disaggregated by race and grade level and analyzed. Most
disaggregated categories showed mean scores at or above 4.0. The exceptions are Native
Americans M = 3.88 and “Others” M = 3.8, While these scores are above the minimum
set as acceptable, these ratings are significantly lower than the scores for all other groups.
The library media specialists decided to visit individually with students identified as
Native Americans in an attempt to determine what concerns this population had. The
membership in the category “Others” is not identifiable and was dropped from
consideration.

Media Specialist Reaction

In addition to the analysis report of the Media Services customer satisfaction
survey, survey data were disaggregated by building and given to each library media
specialist. Comments from the open-ended questions were disaggregated and provided to

cach library media specialist. Interpretation of these data was left to the individual media
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specialists. Help in interpretation of the data was available from the Media Services
Coordinator and the Research and Assessment office.

Many of the library media specialists indicated they used their building data to
formulaie continuous improvement plans at their building. Two of the middle schools
were comparing their individual data with data generated by their building’s surveys. The
use of the individual building data allowed the library media specialists to identify which
critical service areas (resources, instruction, and collaborative planning) needed
improvement in their building.

Re-administration of Survey

The Media Services department staff decided to administer the survey once every
two years. In the spring of 2001, when the survey was due for re-administration, the
Media Services department staff moved into a crisis state due to a large district budget
deficit. At that time, the department staff was focused on reorganization and preservation
of basic library media services. The Media Services department staff decided not to re-
administer the survey. The library media specialists felt they lacked the energy or time to
administer the survey. In addition, the general mood within the district was negative
because of the large budget cuts being made. Library media specialists felt this negative

mood had a potential negative impact on the survey.
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Rochester Public Schools Media Services Instructional Student Survey

MARKING INSTRUCTIONS © T TBubbie in your grada, gander, and sthalcity.

; Grade | {ie: 02,03,04,05,06,07,08,09,10,11,12) i
+ Use a No. 2 pencil only. s S e e e
* Do nod use ink, ballpaint, or feli tip pens. : 5 ; o 2 5
+ Make solid marks that fill the response complately. i _ :ﬁllr 5 ::::: American
+ Erase cleanly any marks you wish to change. Lot e ,1 ; 4 |t S '| Hjs S ’
* Make no stray marks on this form. fel! P 'If : i Elacpk
. CORRECT: @ NCORRECT: @0 GG & = i "~ White
: R © Other
L 4 -\_- :: w2 L . L . = -.F: iT* |
—y 3 ] — — — ' [ Fae- = W

High Student Achievement
1.  Why do you go to the Media Center? (Bubble all that apply.}) -

T to do my school work O to do research
1 to study for a test ¥ to find materials for pleasure and/or parsonal interests
2 o read o use compulers
2 with my class for a lesson o check out materials
2.  How often do you use the Media Center?
Zrevery day r ance a month
r a few times a week 2 seldom
3 once a wooek O never

3. When do you usually use the Media Center?

3 before schoal 3 after school
Z during school Crwith my class
4. Which of the following do you know how to do?
i check out materials i1 locate materials on the shelves
) use the computer catalog ) use reference materials

5. Which of the following on-line services have you used? [Bubble all that apply.)
Elementary:
O BIRS
) Encyclopedia
EEccmdary: et L =
2 BIRS 2 PBS video ___. Strangly (Nsagres |
(2 SELCO i.* Electric Library i Disagres :
Z Infotrac O Encyclapedia s : Undecided ! ;
=i Proquest Direct | Agres | I
{__Suengly Agres

[ When looking for information in the Media Canter collection, the infermation | & | f Y | I |
| find is current. | I ; :
7. When | look for information, the Media Center has materials on my topic. | 7~ ©3

B. | have enough working space when | use the Media Center. gl e

9. The Media Center staff is helping me learn to use the Media Center.

10. The Media Center staff advises me on where to get information. : |
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f 4 | | [}
High Student Achievement (Con't.) ]
|—m
The Media Center colleclion containg what | need in the following collections: T Agree |
Strangly Agree
11. Everybody {picture books) ] [
12. Fiction [ [ | et
13. HNonfiction el Lo i F e it e
14. Reference materials e Bl |- e
15. Newspapers o [ 3
16. Computers and printers e el ()
17. Computer resources (software, CD ROMs, Online sernvices) e e U et en b e
168. Magazines o sl el ] o
[ |
Safe and Welcoming Learning Environment
18. | like going to the Media Center L] ¥ 0
20. The Media Center is open when | want to use it i g T e )
21. l|can usually go from the classroom to the Media Center as needed. b (N o T
22. Students feel safe in the Media Center. ODlo|jo|lOo| o
23. The Madia Center is a welcoming place. olo|lo|lolo
24. Il the Media Center was open after schoal ar in the evening, | would use it ojlo|lolo]o
reqularly.
Efficient and Effective Operations
25, | can gethelp when | need it In the Media Center. o|lo|laolo]| o
6. | find it easy to check out books and materials. e e T e S e ) [
27. ltis easy to find materials in the Media Center. SDjlojlo|o]c
28. | know when new matedials are in the Media Center. ole|o|e| o |
e I m—

29. What do you like most about the Media Center?

'rﬂ_ If | were in charge of the Media Center, [ would make the following improvements.
1

31, Other commeants about the Media Center.
|

If mare space is needed for addifional cornments, feel free lo attach another sheet of papear.




Grade 2 956 - 10%
Grade 3 924 -10%
Grade 4 858 - 10%

s

Rochester Public Schools

Media Services Student Survey
Number in this Group: 9398 All Surveys
Grade § 766 - 8% Grade 9 791 - B9 Boys 4386 - 47%

Grade ¥ BE3 - 9% Grade 10 350 - 79% Girls 4303 - 48%
Grade B 872 - 7% Grade 11 502 - 5%

MNat. Armer, 91 - 1%
Asiar 831 - T%
Hizpanic 128 - 1%

May, 1999

The Creatach Alpha of this survey is 0935

Elack {Al. Am.) 295 - 3%
While, 5045 - 74%
Cther 356 - 4%

Grade 5 1003 - 11%

Grade 12 309 - 3%

1.Why do you go to the
Media Centar?

to do my schocl work 3273 - 35%

Lo study for a test 1302 - 14%

10 read 47143 - 44%

wilh my class for a lesson 8641 - T1%

to do research 5256 - 67%

te find malerials for pleasure andfor persenal interests 3501 « 429
2 use cempulers 2781 - 40%

lo check oul malerials 5432 - 5%

Z, How oftan do you use the
Media Center?

every day 438 - 5%
afew limes a week 3065 - 33%
once a week 2522 - 2T%

once a month 11688 - 12%
seldom 1542 - 15%
1o check out materials 273 - 3%

3. When do you usually usa
the Media Canter?

before school 551 - 6%
during scheol 81488 - BE%

afler school 756 - B9
with iy class 5048 - B4%

4. Which of the following do
you know how to do?

cheek out malerials 7743 - B2%
use the compuier catalog 6380 - §8%

locate materials on the shelves 6929 . T4
use reference matarals 6131 - 650

5. Which of the following on-line
services have you used?

SIRE 2078 - 22%

. {24
Elem. mmn.m_mm:._m 12%
SELCO 17T - 19%

Encycl, 4565 - 40%

Infolrac 537 - 6%
Proquest 438 - 5%

FBS Vidao 308 - 3%
Elac. Lib. 1765 - 19%

Ency. 2583 - 27%

Statement

in order by guoestion

Strengly AgreeUndecided Disagres  Strongly
Agree-5 -4 orifA-3 -2 Disagree - 1

M Ave 5.0

High Student Achievement

a. When looking for information I the Media Centar colie ction, the

information I find is current.

WIEBT - 12% 4025 - 3% 2561 - 37% 024 U0%  460-5% 5137 3148 @

£

=4

When | look for information, the Media Center has materials on rmy {apic,

INT-28% 44T 4% 1756, 19% 781 -B%  335- 4% 4y ATE 053

B. | have enough working space when | use the Media Center,

084 - 3% JE93-38% 1185-13% PEI-E%  G84.ay 9123 3191 D5s

g, The Media Cenler siaff is helping me learn 1o use the Madia Cenler.

45 -31% 340.33% 1805175 SPS.0% G167 8432 3ITE 461

10. The Meadia Center sla’f advises me on where Lo gel informatian

3211 - 4% 3423 30% 1445- 15% S08-8%  JED- 5k Bi32 34 056

5 The Media Center colleslion conlains what | need in lhe following

collections:

Wednesday, Qoiobar 18 2000

All Surveys
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Strongly AgreeUndecided Disagree

Strongly

M Ave.S5.D.

Statement In order by question Agree-5 -4 orMA-3 -2 Disagrea - 1

11 * Everybody (pisture books) DI0-33% 2869-21% 2126-23% ETE-6% 461-5%  DOSd 3E1 058

12, * Fiction ATTO-40% JGEG- 2% 100B- 1% 427-5%  255.3% @416 417 028

14, " Manfiction AT14-20% 3701 -3B% I0EB-01% 354-4%  I60-2%  BIOT 4% 047

14, * Reference malerials INI0-33% J640- 4% 1IE-15% 3F5. 4% 268.3%  BO2% 401 045

15. * Newspapers 1626 17% J001-22% 2490.27% TA7-E%  10TE. 1% G882 337 06T

16, * Computers and prinfers M5 - J4T2-OTR 1431 - 158 BS3.0%  S51-5% 8037 377 080
T * Compuler resources (software, CO ROMs, Onling Sendces) 2193 - 24% DIES- 4% D054-20% T90-B%  S65.7% G367 362 062

18, * Magazines 003 -33% 3434.07% 1513-16% 585-6%  491.5% 803 387 ose

Safe and Welcoming Learning Environment

14. | like going 1o the Media Center. 3383 -35% 3015-32% 1562-1T% Bo3-Tw  EME-ES% 9154 JBS  0Eg

20, The Media Center is open when | want to use it. 2770 - 25% 34TH. 3T 1S0B-17H VES.BW  EP0-6% 9121 379 04

21, | can usually go from tha classroom 1o tha Media Cenler as needed, 2958 - 23% 3140-33% 1B75.20% 1192-13% T26.8% 9107 353 064

22, Students feael safe in the Media Canter. AT -S1% IINI-36% 13- 14% 223.3%  ATE-4% DI08 408 081

23, The Media Canter is a weleoming place, 2434 - 35% J10B-33% 1541 16% 543-8%  445.8% @052 344 086

24, Ithe Media Centerwas open afler school or in the evening, | would use 1814 -16% 2015.21% J533-37% 1287.15% (295 14% 35044 318 073 7

it regularly.
Efficient and Effective Operations

25 lcan gel help when | need it in the Media Center. 3164.34% 3543.36% 1447.15% S45-8%  I7F-4% 9073 254 053

28B. 1find i easy to check out books and materials. EE9-30% 3ER0-39% 1115.12% ATB.4%  356-3% 5047 411 Q.48

7. It is @asy to find materials in the Media Center, TATA - 24% MEZE-41% 1B31.19% GBR-F%  410-4% 026 37 054
|.|m_.u... i know when naw materals are In the Media Canlar. 1558 -17% 2181 - 30% 2058 - 22% 1787.19% [426.15% B031 307 are

Waednasday, Ocfober 18, 2000

All Burveys
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Rochester Public Schools Media Services Instructional Staff Survey

= s
. ok rher il

Bubtle in the levei(s) that you provida |

| MARKING INSTRUCTIONS
« Use a Na. 2 pencll only. nstruction. Bubble in all that a.pp!'y_,_
* Do not use ink, ballpoint, or feit tip pens.
¢ lemeal School
* Make solid marks that fill the response completely. i ﬁidﬂhﬁoﬂ
+ Erase cleanly any marks you wish to change. High School
* Make no stray marks on this form. 3 Other
CORRECT: § INCORRECT: R (3
o

High Student Achievement

1.

A

10.

11.

12.

13.

Students have enough time n the Media Center to achieve the objectives of

a lesson.
Students are acquiring skills to locate information.

it Is important that teachars participate in media Instruction with students in

the Media Center,
It is important that media spechalists be involved with instructional planning.

I team with the Media Center staff to help students:

develop lifelong reading habits and the appreciation of literature.

learm informafion skills. :
It is Important that lessons on mediafinformation sklills are integrated into
instruction,
Cooperation and team efforts are taking place between classroom teachers
and Media Center staff,
The media program plays an integral part in meeting district goals.

The media program plays an integral part In meeting bullding goals,

The media program plays an Integral part in helping students meet
Minnesota Graduation Standards.

The media program is involved In meeting the goals of the bullding
technolagy plan.

The media program is an effective part of the total school program.

Students are able to research a fopic at a teachableflearmnable moment fn the
Media Center.

Safe and Welcoming Leaming Environment

14,

15.
16.

17.

18.
14.

Students fael safe in the Media Center.

Tha Media Center Is a welcoming place.

The Medla Center has adequate instructional gpace.

The Media Center is esthetically appealing.

The Media Center has appropriate noise lavels for active leaming.
Tha Media Center is not disrupted by traffic flow.

148
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FOOR
FAIR

== T AVERAGE

Efficient and Effective Operations =
VERY GO0

[ excenenr i

20, Staff are made aware of new materials.

21. Requests for new materials are considered by the media staff.
27, The Media Center stalf are available when | need them.

Think of curriculum units you have taught this year. Rate the following
material collections for their atility to suppert those unils.

23. Fiction

24, Meonfiction

25. Reference materials

26, Mewspapers

27. Computers and printers

78. Computer resources (software, CO ROMs, Qnline services)
29, Magazines

0. Materials from the ESC Media Services collection

31. Professional materials

32. How often do you use the Media Center? 36. Bubblz in tha slaff development programs you would
every day once a month be willing to attend.
a few times a week seldom
once aweek never In my building At district site

Collabarative Planning
Cooperative Teaching

33. When do you usually use the Media Center? On-Line Library Catalog
(Eubble all that apply.} {WinnebagolSELCQO]
before school aftar school On-Line services (SIRS,
during schoal with my class Encyclopedia, ete.)

Using Madia Centler

34, Which ane of the following do you know how to Resources

do? (Bubble all that apply.)
check aul materials

use the computer

catalog

locate materials on shelves
use reference materials

37. If1 were in charge of the Media Center, | would make
the following improvemaents,

35. Which of the following on-line sarvices have you
used? [Bubble all that apply.)
Elementarny:
SRS
Encyclopedia

Secaondary: 18 3
SIRS . Cther comments:

SELCOD

Infotrac
Electronic Library
Proquest Direct
PBS Video
Encyclopedia

If mere space is needed for additional comments, fesl frae 1o aliach anather sheet of paper. {Please use a paper chp.}
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May, 1999

Number in this Group: 532 Al Surveys

The Cronbach Alpha of this survey is 0.938,

Strongly  Agree Undeci

ded Disagree Strongly n 5.0.
Staternent In order by guestion Agree -5 .4 orMfA-3 -2 Disagrae- 1 Index
High Student Achievement & 000 000
1. Students have enough time in the Media Center 1o achiave the 122-20%  248.47% B5.16%  BO-11%m  5.19 520 3&1  04s
objeclives of 2 jesson.
2, Students are acquiring skills 1o locate Infarmation. 1300 24%  T8d.50% &1.15% 4080 1. 25 ¥ 388 o7
3. Itis imporiant that teachars participate in madia Instruction with students P00 3% 184-38% TI.13%  49.9% 18.3% 1T 198 683
in tha Media Canler
4. ILis important that media specialists be involved with instructional LW3-42%  230.45% B1.90%  12.7%  3.q9 52T 427 nar
planning.
Sa, | team with the Media Center staff to help siudents: develop life long MZ-2M%  I01-20% 123.20%  47.8% DL 547 2Bz oo
reading habits and the appreciation of literature.
S8 11eam with the Medla Center stafi to help studenis; learn information TE-22% 157-30% S54.10% 24.5%  4.|% ¥ 40 028
5kills.
g Itis impanant that lessons on med|adinfarmalion skils are inlegraled into 0T.42%  TI4. 4% 33-6% 9.5 2.0% f07 437 paz
instruction,
i Cooperation and leam efforts are laking place between classroom 184-53%  ZED.43% SBL. 1% I7.TR 13.9% 5T 402 Dap
teachers and Media Center staff,
3. The media program plays an integral part in meeting district gaals. 184 36%  231.43% E3.13% 35.58 7.in 515 41D Q44
8. The media program plays an integral par in mesting bullding gosls, 183-36% 285-42% T1-13% 20-58  7.1% 55 408 o045
10 The media program plays an integral part in helping studenis meat 174.230%  180.34% 131 - 25% 25.5% 1230 52 282 S0
Minnesota Graduation Standards.
11. The media program is involved in meeling the goals of the building 196 -31% 1D8-37% O9-19%  33.5%  39.5u 525 384 K7
lechnoloegy plan,
12. The media program is an effective par of the lolal schoal pragram, I2E-42%  202-43% OT.TR 24.5%  13.9% B2 420 D45

Wednesday, Oclober 18, 2600 =

All Burveys
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Strongly Agree Undecided Disagree Strongly n 5.0,

Statement {n ordear by quastion Agrea-5 -4 orNA -3 -2 Disagree -1 Index
13 Students are able to rsearch a topic &t a teachableflearnable marmsant in 131-28% 293.40% 95-19% 3. 13%  11-2% 522 374 054

the Media Center

Safe and Welcoming Learning Environment Ao oho
14. Studenls feel safe in 1he Medla Center. 324 B1%  180.30% 33 6% 7e1% 1.0% 535 452 o032
15 The Media Center is a weleaming place. AT B4% 17E.3M% 25-5% 0 2T-S5% 12-7% B2T 433 0.5
16, The Media Center has adequate instructional space, PET-31%  104.38% S51.10%  93-17%  30.6% 525 370 065
17, The Mediz Cenler is asthetically appealing. 212-40% 211 .40% &3 8% A7 .« 5% 10 - 2% 522 409 050
8. The Media Cenler hes appropriate noise levels for aclive leaming. 142.27%  48.47T% B3.12% 5. 11%  15.3% 524 385 053
19, The Media Center is not disrupted by traffic flow, 139 76% 165-37% S8.11% 95.18% 37.7T% E24 3SE 068
Efficient and Effective Operations 0000 040
20, Staff are made aware of now materials. TFE-33% 1B2-34% 110-21% 37T.-7%  15.3% £ 388 053
1. Requesis for new malerlals are considered by the media staff, T -4% 1E5-31% @2-4TH% 18-3% T.1% 513 498 D48
22, The Media Center staff are available when | need them, 1.48% 188-3% T4-14%  0.4m 16.3% 516 418 049
Curriculum Units ¢ oot 000
23 Ficlion T45-27%  164-31%  95-18%  12-2%  5.0% 426 400 047
24 Monficlion 187 2a%  187-37%  83-16%  I5-5% 8- 2% 40 353 04T
25 Reference materials 134-25% 162-20% 119-22% 30.4% B 1% 443 38 Ds8
26 Mewspapars TE-14%  131.025% 151-28% 37.7T% 0 -4% 414 348 054
i|mq Computers and printers Te-15%  140-28% 120-24% G53-10% 29.5% 431 343 0B
B L Computer resources (sofiwarg, CD ROMs, Online Services) TE.14%  124.73% 149-26% S6.11%  20.4% 434 347 DE4
29 Magazines TE-13%  154.29% 149.28% 33.8% 13- 2% 420 356 D51
|.Imn_ Malerials from the ESC Media Services collectian B4.16%  158.30% 132.28% 25-5% 1.2% &1 386 050
1. Frofessional materials B1-15%  156.79% 132.25% 45.0%  fA.3% 433 355 o055

Wednesday, Oclober 18 2000

All Surveys

[51





